Energy Efficiency and Natural Gas Utilities
Empowering consumers to make smart energy choices
ALLIANT ENERGY ADVISOR
Alliant Energy in Wisconsin implemented the first year of a two-year pilot program, called Alliant Energy Advisor,
using an innovative digital engagement software platform. The pilot’s chief objectives were to deliver deeper
and broader energy savings through consumer adoption of multiple energy efficiency measures and behaviors
as well as gauge behavioral savings for future large-scale rollout.
Alliant Energy designed the pilot to address the fact that only two percent of their Wisconsin customers
participated in the statewide Focus on Energy program. This underrepresentation is rooted in common barriers
to consumer engagement that form around misperceptions about energy use. For example, studies by the
studies by the Shelton Group have shown that 80 percent of Americans think that they use less energy than they
did five years ago and that nearly half of Americans believe their homes are already energy efficient.
Compounding this dynamic is a general lack of consumer engagement with energy-related products, programs
and services, illustrated by Accenture’s widely cited statistic that energy consumers think about their utility only
seven minutes each year.

In designing and developing its pilot, Alliant Energy partnered with Fiveworx, who provided the program’s
central platform. Fiveworx’ digital engagement software uses proprietary technologies, methodologies, and
persona-based messaging geared toward overcoming barriers to adopting energy efficiency measures and

behaviors, motivating consumers to participate in energy efficiency programs, and changing their daily energy
consumption habits.
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Enhanced customer engagement is essential to building long-term customer loyalty. As Alliant Energy
looks to expand this pilot and also in anticipation of upcoming rate cases, it sees the platform as
serving as a cost-effective alternative to traditional marketing, which is typically used to achieve
strategic, corporate goals around customer satisfaction and goodwill. Therefore, Alliant Energy will
launch a second year and expand the pilot group to more customers. While the primary objectives will
remain the same, a key focus for year two will be to improve tracking methods to more precisely
report participation and impacts
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Measureable Success Outcomes


Independent evaluation shows that for every customer that was emailed through the pilot, 23.9 kWh of
electricity and 1.5 Therms of natural gas were saved over a nine-month period, which was attributable
to a mix of program activity and modified customer behavior.



In addition, efficiency program participation increased in the pilot group 2.5 times as much as the entire
Alliant Energy population.



Alliant Energy also saw strong utility satisfaction ratings from participants, with 59 percent giving it a
rating of 8 or above on a 1 to 10 point scale.
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Online Info: Alliant Energy Advisor http://www.alliantenergyadvisor.com/
Alliant Save Energy https://www.alliantenergy.com/SaveEnergyAndMoney/

